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Abstract : 
The use of electronic commerce by business in developed countries has grown considerably in 
the past decades. Business-to-Business (B2B) e-commerce is the e-commerce between 
companies. Business-to-business commerce includes a broader range of intercompany 
transaction, including wholesale trade as well as company purchases of services, resources, 
technology, manufactured parts and components and capital equipment. In developing countries 
thousand of NGO have gone online over the past five years, realizing the importance of the 
internet for exchange and distribution of information. In the internet of things era, information 
technology is developing at a high speed while e-commerce technology is increasing maturing, 
which builds a favorable platform for the further development of e- commerce industry. 
Nowadays as a digitized business model e-commerce has become one of the main development 
forms in modern commerce and trade circulation and held an important position in national 
economic growth by its distinct advantages. The further development of e-commerce proved to 
br=e beneficial for whole commercial circulation as well as facilitate the improvement of the 
entire e-commerce.   
Keywords : 
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Introduction: 
As per the arrival of the internet of things-sensor the network times, human’s daily life and 
shopping becomes more and more digitalized. The explosion in the use of electronic commerce 
by the business sector has been tremendous. The development of information technology brings 
increasingly innovation of e-commerce technologies. The organization for Economic 
Cooperation and Development (OECD) in a paper on the economic and social impacts of e-
commerce, points out that due to a combination of both regulatory reforms and technology 
innovation in the past three years. The development of commercial circulation is an important 
position to promote urbanization and economic development has relations with commercial 
circulation for long, the developments of both are mutually conditioned. As one of the main 
directions and forms of commercial circulation’s future development, the development trend of 
e-commerce industry will definitely become an important factor for influencing the promotion of 
urbanization, having significant impact on the future development pace and construction effect 
of urbanization. 
Thousands of development organizations have gone online since last decades having realized the 
importance of the internet for the exchange of data. With   the rise in e-commerce activities over 
the internet, and the subsequent decline in the development aid over the last decades. As one of 
the one of the for long, the main directions and forms of commercial circulation’s future 
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development, the development trend of e-commerce industry will definitely become an important 
factor for influencing the promotion of new urbanization.  
Our effort that support this type of activity. It  has provided support over the past decades to 
various development organization in the Asia to assist them in realizing the benefits of selling 
their publication and good online. This paper therefore examine the question of whether e-
commerce can provide an effective means of generating revenue for the non profit development 
sector. 
            We should base on the analysis and summary of e-commerce industry development 
impact factors on the production of new urbanization. 
Methodology: 
This paper starts by bringing an outlook of non profit development organizations. It make a link 
between buyers and seller to make effort for increasing buying and selling for the sustainable 
development and projects. It looks specifically at tapping into the intellectual outputs that these 
organization could sell online. The rise in the use of the Internet by development organization is 
further highlighted. 
   The issues surroundings this latest Internet phenomenon are examined by drawing from the 
experiences of development organization that have been selling goods online for the past three 
years . The issues that arise from sells agency can provide experience for formulating strategies 
approach to  the use of ecoomerce by development organization. 
The scope of this paper does not allow for an in depth analysis of all the issues involved with the 
use of e-commerce by development organization. For this reason efforts have been made to 
distinguish between the issues particular to this question and those issues with the use of Internet 
by users from developing countries. Furthermore certain factors are shared among all online 
retailers, regardless of whether they come from public or private sector. This paper focuses 
primarily on the issues of concern to development organization and their use of e-commerce at 
distinct from private business or companies.    
Internet of things and wireless sensor network: 
                                                                                               Internet of things short as LOT is 
firstly raised in 1999 by the Auto-ID center in MIT. In Nov.2005 International 
Telecommunication union published a report called ITU the Report of Internet 2005:the 
internet of things, a network of intelligent identification, location, track, monitor and 
management, realizes the exchange of information between people and things as well as 
things through connecting different kinds of things with Internet. 
 E-commerce industry and commercial circulation: 
     Introduction of E-commerce: 
    E-commerce , a commercial activity, utilizing microcomputer 
technology and network communication technology is a business model depending electronic 
equipment and network technique. As the high speed development of e-commerce, the concept 
of it does not only include the main idea of shopping, but also incidental service like logistics 
distribution. E-commerce integrates the content of electronic currency exchange, supply 
processing, electronic data exchange, inventory management and automated data collection 
system together. The information technique utilized includes internet, extranet, email, database, 
electronic catalogue and mobile phones etc. 
Analysis on the Development Forms of E-commerce industry: 
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With the development of the internet and gradually mature environment, ecommerce industry in 
china has entered into the era of rapid development with stable trend of market structure change 
and growing impact on economic and social life becoming the new engine of Chinese economic 
development. 
Levels of support 
E-commerce supports development organizations by providing a redily accessible 
platform for selling goods and services online. The site has been developed as an online 
shopping mall for development goods, where online customers can find a variety of 
products from a number of sources. Various E-commerce agencies provides support for 
development organization wishing to sell goods and services online through a variety of 
means cutting costs and as extension training the shopkeepers in how to successfully 
approach e-commerce. The support extends to development organizations at various 
levels: 
1. Cutting costs- Entry and set up costs of e-commerce platform can be expensive and 
vary according to the level of service the site offers. Until prices of encryption 
software, payment facilities, and accounting systems fall, many development 
organizations will be unable to afford to develop a high level e-commerce site 
without assistance. 
 
2. Technical training and support- E-commerce provides technical assistance and 
training to development organization in order to help them get their products online 
and functioning. The primary goal is to familiarize development organization with the 
way e-commerce works while transferring this knowledge. 
 
3. Marketing- E-commerce”shopping mall” expects to ultimately support approximately 
150 online retailers. By having a variety of development organization sell their 
product in one location, it is possible for the organization to learn marketing and 
promotional techniques. It will also provide guidance to organization are looking for 
new ways of marketing their products online. 
 
4. Types of products offered for sale online – As previously mentioned E-commerce 
offers multimedia support for the development of new forms of on web products. This 
will allow development organization to produce new types of products. Such as 
photos, audio clips and videos of development themes. 
 
Importance of e-commerce: 
1. Mechanism of Interaction between commercial circulation development in and 
urbanization: 
There has been long time relationship between circulation industry and urban economic 
development. Urban economy is an organic combination of city and market and the 
development of both are mutually conditioned city is the form and market is the context. 
Only by establishment on the basis of prosperous commercial exchange activities can a city 
has vitality and competiveness. 
2. - E-commerce Industry promotion effect on Regional economic development: 
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With the continuous development of e-commerce industry and its rising industrial vitality, it 
has become an important part of commercial circulation, having greatly changed and 
gradually replaced some traditional forms of commodity circulation and becoming the main 
force of promoting regional economic and social development. 
3. - E-commerce Industry promotes Enterprises and farmers to Better develop Marketing 
- E-commerce industry’s promotion to regional economic development takes effect through 
the first impact on enterprises and famers production and operation behavior and economic 
benefits. The impact is mainly reflected in expanding market adjusting development 
strategies, better marketing and innovative model etc. 
4. - E-commerce Industry promotes Regional Economic Development 
- E-commerce transaction amounts and their proportion of GDP in some demonstration 
cities. It can be concluded from analyzing the first e-commerce transaction amount is large 
and the proportion of GDP is large. From the e-commerce transaction amount proportion of 
GDP in the demonstration cities, it can be seen that the e-commerce has great promotion 
effect on regional economic and social development. 
Operationalizing online selling for development: 
Agency in Singapore hosts the basic infrastructure for its online selling activities. In the early 
stages a simple common gateway interface- script form was provided on the development 
organization’s website allowing potential customers to place an order for the goods they 
wished to purchase. The customer had the option of paying by check or money order sent to 
the organization or receiving an invoice. As no credit card numbers were processed in the 
transaction security features were not used at this time . This method was seen as supporting 
ease of the function, processing of orders and updating the product available on the site. 
E-commerce as a means of resource development: 
As mentioned above growth in e-commerce use and applications, combined with the 
lowering of barriers to entry and the increasing use of Internet by development organizations, 
could provide one means of experimentation with new forms of resource expansion by 
development organizations to offset pressures from declining ODA. The OECD notes the 
sectors that will benefit most from e-commerce revenue generation will be those that transmit 
information. As development organizations use their intellectual output for the production of 
publication and documentation for the dissemination of the information. E-commerce could 
allow development organizations to tap into the world marketplace  and effectively generates 
revenue to offset operating costs. 
Development organization and the internet: 
The number of development organizations using the Internet has grown tremendously in the 
past five years. It is difficult to pinpoint exactly how many have established their own 
websites as there is no single directory that lists all of the development organization currently 
online. However most of the development organizations that have registered domain name 
with Inter NIC would fall under the .org domain name. One indication of the growth of NGO 
activity on the Internet can be measured by the growth of .org hosts in the past few years.  
According to the network wizards Internet Domain survey there were 154,578 .org hosts in 
January 1995. The same survey conducted in July 1998 shows a total of 655,971 .org hosts. 
             Another indication of the growth in the use of the Internet by development 
organizations is the amount of donor-assisted project that target the NGO sector. As the 
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Internet began to emerge in the early 1990s as a possible means of improving communication 
networks in developing countries, various donor agencies began to target development 
organizations as a possible beneficiary group.  
Indentifying the problem: 
Online selling activities by partners have been very experimental to Date, with not a 
sufficient amount of data generated to provide conclusive results. However important issues 
have emerged that can be identified for the purpose of promoting future discussion and 
analysis. These issues vary according to the organization in question, the type of products it 
sell online, online selling patterns, online customer base, approach to online selling and 
resource expansion . 
           One overarching characteristic that has  emerged is the pattern  of sales. The level of 
total sales to date varied between the partners, with some experiencing higher overall sales 
than others. Most partners experienced erratic sales patterns: the level of sales might be high 
one month and drop off to zero the next month. These erratic sales patterns may be attributed 
to two factors. First for many development organizations the main goal of the activity is not 
generating revenue, but rather disseminating information on specific development topics. 
Producing and distributing publication is a secondary activity that is done alongside larger 
projects for which they receive  their funding.   
Summary and conclusion: 
The encouraging growth I e-commerce activity, in the private sector over the past three years 
leads to the question of whether these experience can be extended to other sectors of society, 
Development organizations are potential users and beneficiaries of e-commerce because of 
declining ODA funding and the need to find alternative sources of resources expansion to 
support project activities. Development organization typically produce products based on 
development topics or issues. Internet use by development organizations has been rapidly 
increasing, making entry into e-commerce a logical step. 
             Experience of development organization selling goods and services online with the 
support of agency. Networking has shown encouraging results. The initiative allows 
development organization to choose the level of effort they wish to place on online selling, 
corresponding to levels of resource expansion . These experience draw attention to a number 
of issue  that emerge concerning the particular use of e-commerce by the development 
organization. Because development organization do not function in the same manner as 
private businessman do. It appears important of these organization to adopt strategies to 
maximize  the potential resource expansion available with e-commerce.  
Notes: 
I. It may include tied aid and loans but it must include a grant element of at least 25 
percent. “Means of disseminating ODA includes a grant to national donor agencies aqnd 
government-to-government assistance grants. The latter includes infrastructure projects 
,political aid and military expenditure. Approximately 15 percent of ODA is distributed 
to NGOs. 
II. These include intergovernmental organizations—umbrella group that represent 
development focused government department on a regional basis. Intergovernmental 
organizations are dependent on both ODA and government funding for their operations. 
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III. Many critiques have emerged over the past five years, warning of the marginalization of 
developing countries in the impending “information revolution .” Issues such as lack of 
education and financial resources, geography and socio-cultural barriers have been 
identified as possible impending the growth of the Internet in developing countries. 
IV. Only a small portion of partners engage in online selling activities. 
V. This is an issue that impact both the public and private sector online selling activities.   
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